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Abstract
This

a conceptual view of the impact

the

media

article aims to provide

of Al-powered chatbots
of
marketing and on purchase decision,

on
effectiveness social
with a specific focus on the restaurant
sector. It relies on a selective review
of recent literature on artificial
intelligence in marketing, chatbots,
digital marketing effectiveness,
and consumer behavior, in order to
integrate their findings into a unified
conceptual framework. The article
that chatbots

marketing effectiveness by improving

concludes enhance

reach, engagement, and conversion
through instant responses, content
personalization, and the creation of
a social presence that strengthens

consumer trust and satisfaction.
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It further shows that the influence of
chatbots extends to purchase decision
through psychological and behavioral
mechanisms, including social presence,
satisfaction, trust, and the reduction of
uncertainty along the customer journey.
A conceptual framework is proposed
that links chatbot characteristics, social
media marketing effectiveness, and
purchase decision, while highlighting
the mediating role of psychological
factors and the moderating role of
This

view opens the door for future field

individual traits. conceptual
and experimental studies to test the
proposed model in the context of
the restaurant sector, particularly in
Lebanese and Arab environments.

Chatbots, Artificial

Intelligence, Social Media Marketing,
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